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Introduction

There is no second
occasion to make

a first good impression.
Even online.

Your interlocutors will
want to form an opinion,
even if preconceived
and decontextualized,
before meeting you.




Google
Yourself

Gy, gle

e LT X 1 Q

it facehoak com » pubic » Meala-baur -~

Nicola Mauri profili | Fasebook
Peracne che o chiamano Nicols Maun, Trovai tual amici su Facebook, Acced) o lserat a
Fawebook per connetiert] con amic, familkzn e persone che conoscl

mammachebiog.com : speaker : nicolaamanr] =
Nicola Mauri - MammacheBlog

Nigola Mauri & cofondatore del think fank dedicato al marketing digitale The Vortex. Inizia a
aceuparel di nlemet nel 1098 coma dipardants nr. 03 di Lyeos taka .

hitps: itwitier.comNicotatdaur
Nicola Mauri (@NicolaMauri) - Twitter

IMHC, saper scegliere o struments con cui mandare un messaggie & una delie Asofiskill pil traseurate
deila digilializzazions. FDigitaTransformation #personaityanding pic witer comyxDumtd. .
Twitler 4 giornifa

wWinw.ingtagram_com s reoia_msurt - Traduot questa pagng

Micola Mauri (@nicola_mauri) + Instagram photos and videos
Misala Maisri Esadatees o (Frraiers 5 The Vsriesye mternat mesiniain asd aonk resl addies

Always think:

What would I like recruiter to find about me?

Choose to show the best infos that can emphasize your best qualities and skills.
Maybe it is related to your job? Maybe it is something you do in your free time?
Choose a couple things to characterise your image as a professional candidate.

What do | think of a person that has no profile at all on the

Internet, that does not appear in any research...?
Choose wisely which profiles to open to the public, like LinkedIn, and which
should be private, maybe some social media profile in which you could use a

funny name instead of yours?

- LinkedIn & Personal branding




Profile
Picture

If LinkedIn was
a place, it will be
like this:

So, for choosing the best profile picture, think
about having to attend this event!

- Dress as you were attending a work meeting.
- Good lighting.

- Show your face and a little bit of the jacket.

- Smile!

Yes No

- LinkedIn & Personal branding



Profile
Structure

Let’s scroll down
your profile and

understand how
to manage each

section!

E Nicola Mauri - 1st
Fondatore e Formatore presso The Vortex E

Milan Area, Italy

The cover image: it should be related to your personality and show
uniqueness. Try with a sentence or a photo of you at work!

Name and surname.

Your actual job position.

BdN B

The city in which you work.



Profile
Structure

Informazioni E

Dopo oltre 12 anni di esperienza nel mercato digitale e della pubblicita, nel 2011 partecipo alla creazione di The Vortex,
la prima societa di formazione dedicata ai temi del digitale.

.. visualizza altro

In primo piano E Vedi tutti < bs
Non prendere decisioni senza prima aver Quando mi chiedono qual & il trucco per Ci sono cose pe
consultato i numeri. Non lasciare che i num... parlare in pubblico, la mia prima risposta &... talento, altre atti

Se improvvisi

E Information box: here you should introduce yourself, spend some words to
explain who you are, apart from what’s your job. Be catchy, write
something that makes recruiters understand your personality and
aspirations.

E Highlights: in this section you can upload files such as your CV, you can
make a link to an external website or profile, for example a social profile
that you use in a professional way. This will add value to your presentation.

- LinkedIn & Personal branding



Profile
Structure

Attivita

£.265 follower

il quanta verita Maurizio

e e non dedichi tempo a quello che
b nom wedersi amentale sul so o " _
SEET scrivi, come puoi pretendere che poi...

Nicola ha risposto a un commento

Nicola ha risposto a un commento

e grazie stefano
pime nta_Le sui 50
sl Nicola ha risposto a un commento

nella nostra esperienza Massimiliano, il

contenimento di whatsapp nella sfer...

Nicola ha risposto a un commento

Visualizza tutte le attivita

Esperienza E

The Vortex
THE VORTEX 10 anni

Fondatore e Formatore
gen 2011 — presente - 10 anni
Milano, ltalia

The Vortex eroga corsi e consulenze per la comunicazions, il marketing, il business e ['enrichment

Activities: here visitors can see everything you do on LinkedlIn, such as the
posts you publish, the likes you give and the comments you make....pay
attention to keep it professional!

E] Experiences: in this section you can add your work experiences as you

would do on a CV. Please take you time to craft an effective description of
what you did and what you learned.

- LinkedIn & Personal branding




Profile
Structure

E Formazione

Laurea, Economia Aziendale
1991 - 1996

‘ 4 1986 — 1991

10 Esperienze di volontariato

Volontario del Soccorso
Croce Rossa ltaliana

Covcs Mowns Gelans

Salute

]} Universita Commerciale ‘Luigi Bocconi’

.-.‘”‘fbb- Liceo Scientifico "G.B. Grassi" - Lecco

set 1992 —set 1999 « 7 anni 7 mese

Education: here you can imagine you are filling up you CV and insert
your main information, from your High School diploma to your Degree

and your scores.

Volunteering experiences: Remember to add them if you did some!
Volunteering experiences prove that you have soft skills, that you are
able to keep up with extra commitments and that you have sensitivity

about certain topics.

- LinkedIn & Personal branding



Profile

Structure

Competenze e conferme m

@ Digital Marketing - 29+

Competenze confermate da Andrea Boscaro e

da 14 altre persone esperte del settore

@ Digital Strategy - 99+

@ Competenze confermate da Andrea Santagata e

‘¥ da 4 altre persone esperte del settore

@ Online Advertising - 99+

@ Competenze confermate da Andrea Santagata e

‘® da 13 altre persone esperte del settore

Referenze E

Mostra altro ~

Competenze confermate da 10 colleghi di

Nicola presso The Vortex

Competenze confermate da 10 colleghi di

Nicola presso The Vortex

Competenze confermate da 10 colleghi di

Nicola presso The Vortex

Chiedi una referenza (Scrivi una referenza per Nicola)

Competencies and confirmations: here you can add your skills and
people can “confirm” that you are really able to do what you say. Make
sure you ask the right people to confirm your skills, so that they can
act as experts and have authority on the matter.

References: same here! Make sure you ask the right people to spend

some words about you as a professional.

- LinkedIn & Personal branding




Profile
Structure

Traguardi raggiunti E

Lingue N
English - [talian

Pubblicazione v

Portare clienti nel nostra negozio con Internet

Interessi

Online Advertising Italy ; Mediastars
Fa 5.848 membri l 610 membri
. .
The European House-Ambrosetti Universita Bocconi
7 e it 24.698 follower B 225.918 follower
P — Digital Marketing . people in touch - dal virtuale al reale

Goals achieved: Here feel free to add language certificates, scientific
publications, courses that you have attended, prizes that you have
won, and so on.

. Interests: here the visitors will visualize which pages and profile you are

following. Make sure they show that you have a broad perspective and
you go beyond your firm or university network.

- LinkedIn & Personal branding



How to
search forajob

By clicking here you will find your saved alerts.

. Le mie offerte di lavoro #. Avvisi Salary ﬁ Impostazioni candidature (l’_{ Pubblica offerta gratuitaj

Cerca il tuo prossimo lavora

Q Carca per qualifica, competenza o azienda q A distanza [ |

Ricerche di offerte di lavoro ¢ (\) 3
—
ux design stage (31 nuove! ux design stage (4 nuove) ux design stage service design stage

Nel mando A disianza AwvisD attivo lialia Mel monco

You can search for a specific kind of job alert and
search for positions just in a city or country.

Remember that this platform is just an option and do not
forget the power of a spontaneous candidacy!

- LinkedIn & Personal branding



How to
search forajob

Use filters to make an effective

selection of alerts

You can scroll job
alerts and save
your favourites if
you want to
answer later.

Offerte di *
lavora

+ Eia ) ey : " = = o bl ai I R
\_Data di pubblicazione ‘) | Livello di esperienza )l \Azsenda Ak T\po di lavare ) i A flistanza L\)‘{, Turd § il

Service design stage quis Mila.. 0 oo i lsvoro ative
e v affer ! atiive O ﬂ

Network Deployment Consultant [Online / Phone
Recruitment] Promosso

Accenture ftalla

Milana, IT

@ Lelerione aitiva

2santimana fa

Network Deployment Consultant [Online / Phone
Recruitment]

Accenture

Milarg, IT

@ Selezione aitiv

Zseninmana fa
: i X
Hai trovato quello che cercavi?
Usererno il tuo feedback per migliorare | risultat
delle tue ricerche di offerte di lavaro.

QIO

p Vedi altre offerte di lavoro con questi suggerimenti:

>

Dfferta di lavoro

Why Accenture? lo dls over the energy and cemmltment we devole e our(ustm
vesna oo i i i g Messag

Network Deployment 3 e
Consultant [Online / Fhpne

Recruitment]
Accanture talia - § Milano, IT

Data di pubblicazicones 2
ualizzanom

Salva ‘\’

setiimane fa - $4G

Candidati J |

andidah
E P'mva Premium gratis per | mese

e b posizion nspe

Azienda Collegament
= Pioch 100M dhipendent ‘! 1 xollegamento
* Infermabica 2 serviz e 107 oy stucenbi

Here you can see the details of an alert. Usually firms include a
description of what they do and what they are searching for.

- LinkedIn & Personal branding



What to
publish

Here you can write a post. But what if you
feel like you don’t have “nothing to say”?
- You can share contents from your firm or

another LinkedIn contact.

- You can share something you have found

on the internet.

@ Avvia un post l

(a3l Foto &4 Video @? Documento M= Scrivi un articolo

Ordina per. In alto -

Andrea Rosati - Zero - 1°
laguar Design Manager - Brand Design / Advanced C&M
O 2 giomi- ®

Enhanced #driving #pleasure. On the #new @jaguar #FPace SVR we transformed
our #signature #monogram in a #haptic pattern - delivering the perfect grip on
touch points. #Decoration follows function. Pure #design, pure #JaguarAthletics.

B Here you will see the contents that your contacts
share and also the posts that they liked or
commented.

- LinkedIn & Personal branding




How to

Salve f you ars Genws |

9 =90
B =77

6= 42

=] |
v
2
a
b
Ej
3
5

3B ego

Things to remember:

- If you know it, does not mean everybody knows it: throw light on news and
facts from your field.

-always keep in mind who is reading your contents: do not treat the reader as
he’s dumb.

-limit abbreviations, slang, emojis and technical terms; go for a measured and
formal tone of voice.

-always choose professional contents: if you feel the need to share personal

toughts on other topics or to play, Facebook and Twitter would be the perfect
alternative.

- LinkedIn & Personal branding



Tips
and tricks

How to empower your post?

-start in a catchy way

-include relevant hashtags

-tag people, firms and organizations

-include questions

-include photos

-if you write about an experience, express what you learnt
-if you repost something, state your opinion

-pay attention to typos!

Like Celebrate Love Insightful  Curious

Always thank your contacts by replying to their comments under your
posts: they are helping you enlarging your platform and they are
empowering your voice!

- LinkedIn & Personal branding



Why
doing it?

Personal branding is the reason why you would say a
wolf is more likely to kill people than any other
animal, but remember that each year 10 people are
killed by wolves...and 725.000 by mosquitos!

Perform skall tasks,
but be steady. It will
pay you back.

- LinkedIn & Personal branding



DGITAL
TO SHAKE
HANDS,
NOTTO
RAISE
YOUR
THUMB!

- Experience
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