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There is no second 
occasion to make 

a first good impression. 
Even online.

Introduction

Your interlocutors will 
want to form an opinion, 
even if preconceived

and decontextualized, 
before meeting you.
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Always think:



What would I like recruiter to find about me?

Choose to show the best infos that can emphasize your best qualities and skills. 
Maybe it is related to your job? Maybe it is something you do in your free time? 
Choose a couple things to characterise your image as a professional candidate.



What do I think of a person that has no profile at all on the 
Internet, that does not appear in any research...?

Choose wisely which profiles to open to the public, like LinkedIn, and which 
should be private, maybe some social media profile in which you could use a 
funny name instead of yours? 
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Google 

Yourself



If LinkedIn was

a place, it will be 
like this:

Profile 

Picture

So, for choosing the best profile picture, think 
about having to attend this event!

- Dress as you were attending a work meeting.

- Good lighting.

- Show your face and a little bit of the jacket.

- Smile!
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Yes No
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Let’s scroll down 
your profile and 
understand how 
to manage each 
section!

Profile 

Structure

The cover image: it should be related to your personality and show      

uniqueness. Try with a sentence or a photo of you at work!



Name and surname.



Your actual job position.



The city in which you work.
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Profile 

Structure

5

5 Information box: here you should introduce yourself, spend some words to 
explain who you are, apart from what’s your job. Be catchy, write 
something that makes recruiters understand your personality and 
aspirations.



Highlights: in this section you can upload files such as your CV, you can 
make a link to an external website or profile, for example a social profile 
that you use in a professional way. This will add value to your presentation. 
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Profile 

Structure

8

8

Activities: here visitors can see everything you do on LinkedIn, such as the 
posts you publish, the likes you give and the comments you make....pay 
attention to keep it professional!



Experiences: in this section you can add your work experiences as you 
would do on a CV. Please take you time to craft an effective description of 
what you did and what you learned.
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Profile 

Structure

Education: here you can imagine you are filling up you CV and insert 
your main information, from your High School diploma to your Degree 
and your scores.



Volunteering experiences: Remember to add them if you did some! 
Volunteering experiences prove that you have soft skills, that you are 
able to keep up with extra commitments and that you have sensitivity 
about certain topics. 
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Profile 

Structure

Competencies and confirmations: here you can add your skills and 
people can “confirm” that you are really able to do what you say. Make 
sure you ask the right people to confirm your skills, so that they can 
act as experts and have authority on the matter.

 

References: same here! Make sure you ask the right people to spend 
some words about you as a professional. 
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Profile 

Structure

Goals achieved: Here feel free to add language certificates, scientific 
publications, courses that you have attended, prizes that you have 
won, and so on.



Interests: here the visitors will visualize which pages and profile you are 
following. Make sure they show that you have a broad perspective and 
you go beyond your firm or university network.
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You can search for a specific kind of job alert and 
search for positions just in a city or country.

How to 

search for a job

Remember that this platform is just an option and do not 
forget the power of a spontaneous candidacy!
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By clicking here you will find your saved alerts.



How to 

search for a job

Use filters to make an effective 
selection of alerts
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Here you can see the details of an alert. Usually firms include a 
description of what they do and what they are searching for.
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You can scroll job 
alerts and save 
your favourites if 
you want to 
answer later.



What to 

publish

Here you can write a post. But what if you 
feel like you don’t have “nothing to say”?

- You can share contents from your firm or 
another LinkedIn contact.

- You can share something you have found 
on the internet.

Here you will see the contents that your contacts 
share and also the posts that they liked or 
commented. 

- LinkedIn & Personal branding 12



Things to remember:



- If you know it, does not mean everybody knows it: throw light on news and 
facts from your field.



-always keep in mind who is reading your contents: do not treat the reader as 
he’s dumb.



-limit abbreviations, slang, emojis and technical terms; go for a measured and 
formal tone of voice.



-always choose professional contents: if you feel the need to share personal 
toughts on other topics or to play, Facebook and Twitter would be the perfect 
alternative.
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How to 

publish
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How to empower your post?



-start in a catchy way

-include relevant hashtags

-tag people, firms and organizations

-include questions

-include photos

-if you write about an experience, express what you learnt

-if you repost something, state your opinion

-pay attention to typos!




Always thank your contacts by replying to their comments under your 
posts: they are helping you enlarging your platform and they are 
empowering your voice!
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Tips 

and tricks



Personal branding is the reason why you would say a 
wolf is more likely to kill people than any other 

animal, but remember that each year 10 people are 
killed by wolves...and 725.000 by mosquitos!

Why 

doing it?

Perform skall tasks, 
but be steady. It will 
pay you back.
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USE 
DGITAL 
TO SHAKE 
HANDS,  
NOT TO 
RAISE 
YOUR 
THUMB!

- Network

- Experience


- Tech-learning
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